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Biography 

I am an entrepreneur opening a new touchless carwash 
in Edmonds, WA. I am passionate about my product be-
cause I was tired of only having car washes available 
that tore up the paint and finish of my car. I wanted a 
carwash that would protect my investment as well as 
be convenient. 

Previously I was a project manager who had continued 
success in taking projects that were only dreams and 
making them a reality. 

The vision for this business is to educate the communi-
ty about the harm of brush carwashes and alternative 
solutions to car maintenance.  

Laura Summervill 
~ Owner ~
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Corporate Guidelines

Company Overview

Products
Car Washes, vacuuming, mat cleaning

Competition
Brown Bear, touch free car washes locally 

(Aloha, 24 Hour Car Wash)

Brand Personality 
Pride in their car, like that it’s clean and not scratched

Petrichor Touchless Car Wash 
Don’t Tear it Up, Clean it Up

Target Audience 
Car owners, dealerships, ages 16+

Similar Brands
Like: Aloha - touch free wash, high end products 

 Dislike: Brown Bear - scrub brushes 

Call to Action
go to this carwash because it won’t Cause damage, 

unlike the other carwash options
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Corporate Guidelines

Company Statement

Mission Statement
To provide the top-quality care and cleaning to our customers vehicles. To prevent damage to cars 
during the car wash process. And provide convenience and fair customer service to all users of our 

products. 

Vision Statement
To inform the community about external car care. To grow and expand into greater markets. To pro-

vide convenient touch free car wash locations throughout the U.S. 

Core Values
Using products that care and do not damage the customer’s car. Provide convenience and efficien-
cy for our customers. Treat our customers with fairness. Maintain the highest standard of quality 

equipment and care. 
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Brand Identity

Logo

Petrichor
Touchless Car Wash

Don’t Tear it Up, 
Clean it Up 

Logo Variations

Typography 

Colors

    
 Pe

trichor Touchless 

D

o n ’ t  T e a r  i t  U p ,  C l e a n  i t  Up

      Car Wash

Petrichor
Touchless Car Wash

H1 - DymaxionScript
H2 - SS Nickerson ONe 
P1 - SS Nickerson ONe 
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Use Guidelines

Logo

Petrichor
Touchless Car Wash

Don’t Tear it Up, 
Clean it Up 

Minimum Size Proper Placement

Logo Deconstruction

Petrichor
Touchless Car Wash

Logo Distortion
The logo should be utilized with the same ratio as it was originally 
created. Do not stretch or squich the logo to distort the image.  

Petrichor
Touchless Car Wash

Don’t Tear it Up, 
Clean it Up 

Petrichor
Touchless Car Wash

Don’t Tear it Up, 
Clean it Up 

Pet-richor

Don’t Tear it Up, 
Clean it Up 

🚫

🚫

☑

Petrichor
Touchless Car Wash

🚫

Petrichor
Touchless Car Wash

🚫
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Communication Tools

 The business that I am creating graphic designs for is a touch-free car wash company. It is a self-service, 
multi-location company. It promotes high-end products and services that care for the customer’s car. It emphasizes 
the care that touch-free car washes give that scrub-brush car washes do not. It informs the customers that the best 
care for their car is with a laser or touch-free carwash system. It provides a thorough clean, using high-end chemi-
cal products to ensure effectiveness. 
 
 The current mood of the car wash industry is a lack of knowledge on the damages that scrub-brush car-
washes have on car paint. Customers value convenience and efficiency in their car wash stations. They do not want to 
leave the carwash seeing any dirt or debris on their car. There is an opening in the market for mid-range car washes 
that emphasize an upgraded experience. There are the less-expensive scrub-brush washes and there are also the high-
end hand-wash car washes. Both of these services are hard on the car’s paint and differ greatly in price. There is a 
market in the middle that will pay extra (but not as much as the hand-wash) to have a wash that will care for the 
paint of their car. The customers want a high-end experience at an affordable price. It is an investment in the long-
term care of their car but they need to be able to afford it as a regular expenditure. 
 
 The car wash has basic car wash options (soap and rinse) as well as premium services (spotless dry and RainEx 
care). It has no scrub brushes, which prevents damage to cars adn scratching of paint. They also have self-service 
vacuum cleaners, mat cleaners and vending machines with car care products. The chemicals that are used in the car 
wash are high end thatgive the best possible clean without using brushes. The machinery works to minimize water 
waste by spraying directly on the cars and not directly on the bay flooor around the corners of the radius. 
 
 The voice that s used to convey this product to the public is one of the high-end, clean well maintained and 
affordable. It depicts caring and detail oriented. It speaks to caring for the purpose of longevity. It speaks to each 
customer that the exterior care of their car matters adn damage is preventable. 

Voice / Personality
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Poster

222 E Walnut St. Edmonds, WA 98020

$5 Wash and Dry 
                + Free Air freshener

June 21, 2019 Petrichor
Touchless Car Wash

First Day of Summer Sale
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Company Template Design

Business Card

Petrichor
Touchless Car Wash

Don’t Tear it Up, 
Clean it Up 

Laura Summervill  -  Owner 
222 E. Walnut St. 
Edmonds, WA 98020

(206) 555-5555 
petrichorinfo@petrichor.com  
petrichorcarwash.com 

Front

Back
The business card is sized as a horizontal 2 x 3.5”. 

It will be printed onto 130# matte cover. 

Form
The form should be utilized through the website 

(www.petrichorcarwash.com) only. 
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Company Template Design

FORM

Petrichor
Touchless Car Wash

Don’t Tear it Up, 
Clean it Up 

222 E. Walnut St. 
Edmonds, WA 98020

(206) 555-5555 
petrichorcarwash.com 
petrichorinfo@petrichor.com 

Membership Registration
11

Date: ____ / ____ / _______

Customer Information:
Customer First Name: _________________________

Customer Last Name: _________________________

Phone Number: _____________________________

Email: __________________________________

Address: ________________________________ 

CIty: _________ State:______ Zipcode:___________

Credit Card Information: 

Credit Card #: ____________________________________________

EXP: ____/______ CVV:________

Car Wash Package: Description of Service: Amount Per Month:

Basic Wash / rinse / Dry $19.99
Premium Wash / Rinse / Dry / Rainex Protector $25.99

Ultimate Wash / Rinse / Dry / Rainex Protector / 
Vacuum / Wash mats $30.99

Length of Service:
3 Months

6 Months

1 Year

Automatic payments will be charged to the card on file every month from the date of enrollment.

Thank you for your business.

Please circle: 

Please circlE: 
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Don’t Tear it Up, 
Clean it Up 


